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WKU Journalism Students Travel to Paris to Work With a 
Non-Profit Journalism Organization  
Helping Define the Future of Journalism 

 
Bowling Green, Ky., June 14, 2011—Imagewest, a student-run, revenue-generating, full-
service advertising and public relations agency at Western Kentucky University, will be 
traveling to France for four weeks this summer to work with a client. Imagewest is taking 
learning to the next level by giving WKU students the opportunity to work abroad on 
client projects for the Global Editors Network (GEN) in Paris, France. 
 
Imagewest will be collaborating with GEN, a non-profit association of news editors-in-
chief and senior news executives from around the world working to make a 
collaborative effort to preserve the quality of journalism while supporting the digital 
environment.  GEN was established in March 2011 in an effort to break down the 
barriers between traditional and new platforms allowing editors-in-chief and seniors 
news executives working in print, digital, mobile or broadcast to gather and share 
information to define the future of journalism and create new editorial services. 
 
According to Xavier Vidal-Folch, GEN president, “Quality journalism is at risk and we 
consider that the only solution to define a sustainable news model is to gather editors 
with a different knowledge and to start a dialog with engineers, developers and start-
up managers. It is because we will break down traditional barriers that we will be 
innovative and relevant for our community”.  
 
Due to digitalization and broadband access accelerate media convergence and 
because editors are facing the same challenges in the production of news, it is more 
obvious every day that they are members of the same community, all driven by a 
journalistic imperative and a common goal: how to invent tomorrow's journalism and to 
make it sustainable. 
 
Imagewest will be developing goals, strategies, and tactics to grow GEN’s membership 
and increase registration for the NEWS! World Summit 2011 in Hong Kong. 

 
-MORE- 
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“This is a wonderful opportunity for the students and the organization to work together,” 
said Bertrand Pecquerie, CEO of GEN. “It will be a great partnership and we can use 
some marketing help.” 
 
Since the agency opened in 2004, Imagewest has worked with clients on a local, 
regional, and international level. An internship at Imagewest is a unique, hands-on 
experience that allows students to work on real client projects for course credit.  
 
“I am extremely excited about this once and a lifetime opportunity to work abroad for 
a global organization. With this internship, I will be able to gain real life experience, 
appreciate another culture, and set myself apart in the competitive job market,” said 
Kelley Boothe, Sr. Designer.  
 
Last summer, Imagewest took a team of four to Barcelona, Spain. The team worked 
with the Instituto Tenológico y de Estudios Superiores de Monterrey (ITESM), where they 
conducted research and worked to develop a microsite, interactive maps, 
informational sheets, posters, and digital identity. In addition, the team worked to 
develop a public relations and social media plan to help the offices raise awareness of 
their presence in Europe.   

“Imagewest prides itself on offering students real life experiences beyond just the 
internship such as, job shadows, networking opportunities, and career preparation,” 
said Heather Garcia, agency manager. “We are very fortunate to be able to offer this 
unique opportunity for our students to work abroad. This will be life-changing for them.”  
 
The internship in Paris, France will take place June 18 to July 20, 2011. Revenues 
generated from Imagewest were used for scholarships to aid Imagewest International 
students with trip costs. Interns for the Imagewest International summer internship 
include: Kelley Boothe (Georgetown), Ryan Franklin (Louisville), Paige Johnson (Bowling 
Green), Jessica Troccoli (Old Hickory, Tenn.), and Kara Williams (Graham). Group 
Leader includes: Imagewest Agency Manager Heather Garcia (Franklin) and WKU 
advertising professor Mark Simpson (LeSage, W.Va.). 
 
Imagewest’s first trip abroad was to Malaysia in the summer of 2008. There, the team 
worked with the International Islamic University Malaysia (IIUM) on projects that dealt 
with branding, advertising, public relations, and design for print, web and video. In 2009, 
Imagewest to traveled to Madrid, Spain, where they conducted research to develop a 
digital marketing plan and design various marketing materials including, website, 
poster, and city guide templates for the City Council of Villanueva de la Cañada 
(VDLC), a municipal district of Madrid.  
 
For further information, contact Paige Johnson or Heather Garcia at 270-745-8915, via 
e-mail at heather.garcia@wku.edu, or log on to www.wku.edu/Imagewest.  
 

-MORE- 
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About Imagewest 
Imagewest is a student-run advertising and public relations agency that provides students with real-world 
agency experience on a local, national, and international level. Imagewest allows students to further 
develop their skills and enhance their portfolio, giving them a competitive edge as they enter the 
workforce. Imagewest operates year-round and during the summer, the agency travels to work with clients 
abroad. The agency offers a variety of services such as graphic and web design, media relations and 
publicity, event planning, large scale printing, consulting, strategic planning, conducting research 
including the use of an in-house focus group facility, and much more.  
 
Imagewest began in January 2004 and is located on Western Kentucky University’s campus in the Mass 
Media and Technology Hall room 331. Any revenues that are generated will go directly back into 
Imagewest to cover expenses such as equipment, scholarships and educational travel. It is part of WKU’s 
School of Journalism and Broadcasting’s Center for 21st Century Media Program of Distinction, which is 
approved and funded by Kentucky’s Council on Post-Secondary Education Regional Excellence Trust Fund. 
 
For additional information about Imagewest, please visit www.wku.edu/imagewest. Imagewest can also 
be found on, Facebook, Twitter, and YouTube. 
 
About GEN 
Global Editors Network (GEN) is a non-profit association of news editors-in-chief and senior news executives 
from around the world working to make a collaborative effort to preserve the quality of journalism while 
supporting the digital environment.  GEN was established in March 2011 in an effort to break down the 
barriers between traditional and new platforms allowing editors-in-chief and seniors news executives 
working in print, digital, mobile or broadcast to gather and share information to define the future of 
journalism and create new editorial services. 
 
Founded by editors from developed and emerging countries, the purpose of GEN is to empower 
colleagues looking for the preservation of editorial quality when working with publishers, media owners and 
news suppliers. The President is Xavier Vidal-Folch of Spain and Bertrand Pecquerie of France is the Chief 
Executive Officer. 
 
GEN offers its members access to webinars, international and national events such as, conferences, 
seminars, workshops, and study tours that focus on editorial strategies of the community and other partners 
in the media industry. The NEWS! World Summit 2011 in Hong Kong takes place November 27 – 30th. 
Additionally, members receive the latest industry news and information through newsletters and reports.  
 
Activities of the Global Editors Network (GEN) are based on freedom of expression regardless of frontiers, as 
stated in article XIX of the UN Universal Declaration of Human Rights (10 December 1948). Free access to 
information and independence of the news media are and will remain the main credo of the Global 
Editors Network and we will back all efforts to enhance press freedom worldwide. The association will 
encourage multilateral cooperation and will collaborate with current press freedom bodies and media 
development practitioners. 
 
For additional information about GEN and its board members, please visit their website. GEN can also be 
found on, Facebook, Twitter, and YouTube. 
 

### 
 



 
 
 
 
 
 
 
 

BIOGRAPHIES  
 
KELLEY BOOTHE| Imagewest International | Sr. Designer 
• HOMETOWN | Georgetown, Ky.  
• MAJOR | BA, Advertising – May 2012 
• FUN FACT | Kelley is left-handed and so is Jessica’s best friend.  
• Visit her blog.  
 
RYAN FRANKLIN| Imagewest International | Sr. Designer   
• HOMETOWN | Louisville, Ky. 
• MAJOR | BA, Advertising – December 2011 
• FUN FACT | Ryan has a large keychain collection. It is close to five pounds. 
• Visit his blog. 

 
HEATHER GARCIA | Imagewest International | Agency Manager 
• HOMETOWN | San Diego, Calif.  
• IMAGEWEST EXPERIENCE | Manager – 2004  
• FUN FACT | Heather owns Blue Moon Antique Market and loves to hunt for treasures at flea 

markets, estate sales, and auctions.  
 
PAIGE JOHNSON | Imagewest International | Account and PR Coordinator 
• HOMETOWN | Bowling Green, Ky. 
• MAJOR |BA, Advertising – December 2011 
• FUN FACT | Paige drinks coffee likes it’s going out of style.  
• Visit her blog. 

  
MARK SIMPSON | Imagewest International | Agency Assistant |Faculty Advisor 
• HOMETOWN | LeSage, W.Va. 
• WKU EXPERIENCE | Assistant Professor of Advertising since fall 2000 
• FUN FACT | Mark was trained as a painter and uses dogs as his subject matter. 
• Visit his blog.  

 
JESSICA TROCCOLI | Imagewest International | Account and PR Coordinator  
• HOMETOWN |Old Hickory, Tenn.  
• MAJOR | BA, Advertising – May 2012 
• FUN FACT | Jessica has 10 pairs of Chuck Taylor sneakers.  
• Visit her blog. 
  
KARA WILLIAMS| Imagewest International | Sr. Interactive and Graphic Designer 
• HOMETOWN |Graham, Ky.  
• MAJOR | BFA, Graphic Design – May 2011 
• FUN FACT | Kara is a certified diamontologist. 
• Visit her blog.  
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THE AGENCY  

- A student run advertising and public relations agency 

- Established Spring 2004 

- Heather Garcia is the agency manager 

- It’s all about: Real Clients. Real Experience. Unimaginable Benefits. 

- Positions include pr coordinator, account executive, graphic designer, broadcast 
coordinator and web designer 

- Provides services such as consulting, graphic design, website development, research, focus 
groups, image building, press releases, event planning and more 

- The agency was recognized for award winning work in its first year and continues to receive 
honors on an annual basis  

- The agency serves as a model for other universities 

- Any revenues that are generated will go directly back into Imagewest to cover expenses 
such as equipment, scholarships and travel 

- The agency is part of Western Kentucky University’s School of Journalism and Broadcasting’s 
Center for 21st Century Media Program of Distinction, which is approved and funded by 
Kentucky’s Council on Post-Secondary Education Regional Excellence Trust Fund 

 
 

THE STUDENTS 

- The majority of students who participate are Advertising, Graphic Design and  Public 
Relations majors 

- Students earn course credit during the internship 

- Opportunity for students to develop confidence, skills, experience, and enhance their 
portfolios 

- Interns at Imagewest communicate with clients face-to-face 

- Interns work hands-on as a team on agency projects from conception to completion 

- Students have an advantage over other graduates in the job market by completing an 
internship and having “real-world” experience 

- Over 200 students have participated 

- More than half of the interns that have graduated are working in the industry and have 
secured jobs within several months of graduation 
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Global Editors Network (GEN) 
 

- GEN is a non-profit association of news editors-in-chief and senior news executives from 
around the world working to make a collaborative effort to preserve the quality of 
journalism while supporting the digital environment. 
 

- Established March 2011 
 

- Founded by editors from developed and emerging countries, the purpose of GEN is to 
empower colleagues looking for the preservation of editorial quality when working with 
publishers, media owners and news suppliers. 

 
- Xavier Vidal-Folch of Spain is the President and Bertrand Pecquerie of France is the Chief 

Executive Officer 
 

- The goal is to break down the barriers between traditional and new platforms allowing 
editors-in-chief and seniors news executives working in print, digital, mobile or broadcast 
to gather and share information to define the future of journalism and create new 
editorial services. 

 
- Due digitalization and broadband access accelerate media convergence and because 

editors are facing the same challenges in the production of news, it is more obvious 
every day that they are members of the same community, all driven by a journalistic 
imperative and a common goal: how to invent tomorrow's journalism and to make it 
sustainable. 

 
- The membership includes: participation to all GEN events (regional conferences, study 

trips, seminars, online events and web-conferences) at a discounted price, Additionally, 
other benefits are access to all members through GEN’s social network and monthly 
newsletter of latest trends.  

 
- The Editors’ Lab goal is to put together editors, start-ups, developers and engineers in 

order to provide new tools to the community of news providers. Different media will share 
new ideas and development costs for specific operations or applications. They 
cooperate with GEN acting as “project coordinator” for: – innovative journalistic tools – 
specific developments within current CMS – new applications for tablets – virtual events.  
 

- The NEWS! World Summit 2011 in Hong Kong takes place November 27 – 30th. Senior news 
executives and media owners from more than 80 countries will have access to new 
services and applications they can use within their own newsrooms. Strategies, tools and 
resources provided at the News World Summit are hands-on and immediately 
applicable. News media across Asia is booming and innovation has been the key to this 
development. The trend towards mobile news and mobile reporting has been 
particularly significant in China and Japan. 
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- The GEN Post is the weekly newsletter of the Global Editors Network. Every Monday it 

provides readers with an in-depth analysis of the hottest trends of the world's best 
newsrooms, by top-level editors of the Gen community. 
 

- GEN will publish its first annual report at the end of 2011. The Newsroom Report focuses on 
the latest changes in newsrooms worldwide; it will be a guide for editors on how to adapt 
their newsroom to cross-media strategies and to enhance editorial quality. GEN will 
provide an in-depth analysis of essential “case studies” or “best practices” that editors 
from print, broadcast and pure online players cannot miss. We will provide very practical 
information on how to transform your newsroom step by step. 
 

- Activities of the Global Editors Network (GEN) are based on freedom of expression 
regardless of frontiers, as stated in article XIX of the UN Universal Declaration of Human 
Rights (10 December 1948). Free access to information and independence of the news 
media are and will remain the main credo of the Global Editors Network and we will 
back all efforts to enhance press freedom worldwide. The association will encourage 
multilateral cooperation and will collaborate with current press freedom bodies and 
media development practitioners. 
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